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[bookmark: _Hlk203550048]Meeting of the All-Party Parliamentary Group for Hospitality, Events, Major Food and Drink Businesses in Wales
Room M, Portcullis House, 15.07.2025, 9– 10am
Minutes of meeting
Attendees
Parliamentarians

	Llinos Medi
	Plaid Cymru
	Ynys Môn

	Liz Saville Roberts
	Welsh Plaid Cymru
	Dwyfor Meirionnydd



Secretariat

	David Chapman
	UKHospitality

	Ruby Sampson
	UKHospitality



Panellists

	Josh Fenton
	Logistics UK

	Gemma Haines
	Farmers’ Union of Wales 

	Neil Kedward
	Seren Group 

	David Harries
	Food and Drinks Federation

	[bookmark: _Hlk203486114]Elyse Waddy 
	[bookmark: _Hlk203550416]Owner Empire Hotel Llandudno



1. Introduction and welcome

David Chapman (DC), Executive Director for Wales, the APPG’s external secretariat, started the meeting by welcoming all attendees, introducing himself and setting out the role of UKHospitality Wales as the leading trade body for the hospitality industry in Wales, representing a diverse range of businesses. UKHospitality Cymru represents over 165,000 employees in our members businesses .
DC remarked that hospitality and tourism is vital to the Welsh economy and it is estimated that the Welsh hospitality industry contributes approximately £4 billion to the economy and are responsible for 1 in 4 jobs in the Welsh economy. 
1. Update on work of the APPG
DC updated the group on his work since the last meeting on the economic value of food festivals. At the previous meeting, work streams had been suggested. Catherine Fookes MP, had asked for a piece of work on the economic value of food festivals in Wales.
He said the Welsh Government runs a very useful support scheme which contributes, on receipt of evidence submissions, £150,000 via food festivals across Wales. However, this year it was felt there was a drop in the calibre of the content of submissions as more festivals, seeking further commercial and consumer backing, had diluted the food and drink content with an increase in live music Nevertheless, 18 events and organisations had benefitted.
DC felt that the APPG could usefully conduct some work to help unify the food festival offer in Wales and promote and develop its economic value and could do so with other farm-to-fork representatives, Welsh Government and other interested parties. He had spoken to Lucie Parkin, Direct of Abergavenny Food Festival, about helping with a small working party to pursue this matter and this action was no underway.
Another suggestion was to look at how the APPG could assist with boosting overseas visitors to Wales. DC said, after holding a number of preliminary conversations, that this work could also embrace hospitality’s role in inward investment and ways that individual areas of marketing could be linked better to gain more for the visitor economy.  The Government aims to attract 50m international visitors by 2030 (up from the current level of 38m). 
He pointed out that VisitBritain plays significant role in marketing Britain as a competitive tourist destination and generates £21 return for every £1 spent. To maintain and improve this vital work, UKHospitality urges Government to increase funding by £29m annually to match comparator nations. 
Liz Saville Roberts MP remarked about the impact on accommodation services when people come to Wales during peak season and how this is coordinated.
The meeting discussed the benefits of boosting visitors via media such as location services and TV filming, which included the football publicity received by Wrexham. It was felt a “super structure” that crossed departmental boundaries but linked the whole of the food and drink supply chain with the visitor economy would be a concept that could increase tourists of value while maintaining government budgetary restrictions.
1. Panellists 

David introduced Elyse Waddy, (EW), the owner of the Empire Hotel in Llandudno, which has been in the family for 75 years. EW explained how we’re a resilient sector which is used to absorbing shocks, but it was increasingly difficult to break even at the moment. 

EW mentioned that the reforms to the business rates system was intended to help bricks and mortar businesses but businesses over the £500,000 threshold are going to have further burdens on them. EW explained that the visitor levy could affect demand by as much as 10% and this could be catastrophic as many businesses were operating in conditions where they now have no cash reserves. Operating with no cash reserves means little shocks can threaten a business’s viability. For example, a water burst in North Wales recently shut the Empire Hotel for a weekend meaning businesses unexpectedly had to close for the weekend.

EW discussed changes to inheritance tax and how it was threatening the business which has been in the family for 3 generations and means they couldn’t afford the tax to pass on her and her parents’ life’s work.

EW stated Wales is more affected by the inheritance tax changes as there were more small and medium sized businesses. She said this change risks losing the uniqueness of Wales’s commercial character and diversity and risked losing the high street to more homogenous brands with more money taken out of the locality.

DC asked EW about the impact of the NICS changes and EW said the changes amounted to £2-2,500, a week more in costs for her business.

EW passed onto Neil Kedward (NK) of Seren Group and the Chair of Visit Pembrokeshire. His group employs 180 staff across 5 hospitality businesses from cafés to restaurants to hotels. NK reflected that the mood is poor for businesses especially in rural communities with discretionary spend down.

NK said that campsites and accommodation services were also struggling but some resilience was evident in restaurants with customers treating themselves on increasingly special occasions.

NK highlighted the issues the changing of the NICs threshold caused increasing his businesses level of debt and ability to get a loan from the bank creating issues for funding and investment.

NK passed onto Josh Fenton of Logistics UK, part of the Food 7 Cymru trade association network. Josh introduced himself as being from the largest trade association for the logistics sector. Within Wales 90,000 people are employed in 8,000 logistics businesses which equates to 6.7 % of the workforce.

He said the Logistics sector was another good barometer of how the economy was doing. Continuing the theme of NICS, Josh said some Welsh logistics business have had to find £1 million for NICs changes alone. Logistics gets hospitality from A to B and moves goods to the places which hospitality needs goods. 

Gemma Haines of Farmer’s Union of Wales (FUW) expressed the anxiety her members were experiencing ahead of the SFS announcement in Wales and also since the last Budget and the real term cuts facing Welsh farming businesses.

David Harries, of the Food and Drinks Federation (DH), introduced himself as representing food and drink manufacturers across the UK which employs 26,500 people in Wales. DH explained that business confidence is down 43% in the first quarter of this year and food supplier cost are up. DH added that EPR is another cost burden for food and drinks manufacturers as well as hospitality businesses. Many businesses are increasingly looking at automation due to lack of labour and high costs of labour available.

1. Budget Campaign

Ruby Sampson gave a summary of UKHospitality’s Budget Campaign and started by presented the lasted industry statistics.

UKHospitality’s latest joint industry survey showed that:
· One-third of hospitality businesses are now operating at a loss.
· 76% have increased prices, 63% have reduced staff hours, and one-third have restricted opening times.
· 40% have cut investment. This poses serious risks to community hubs and job creation nationwide.
· The 2024 Budget was a hammer blow to hospitality: 69,000 jobs lost in seven months – three times the national average – versus 18,000 gained in the same period the previous year.

We’re asking for three changes in the Budget to avoid long-term decline:
Lower business rates to revive high streets: Apply a maximum discount for hospitality businesses under £500,000 rateable value and exempt larger venues from the new surcharge.
Fix NICs to boost jobs: Extend the under-21 Employer NIC exemption to under-30s and returners to work.
Cut VAT on hospitality to drive investment: Match European competitors and reduce the rate to 12.5%.

We need a fundamental change at the next Budget to avoid businesses being #TaxedOut.

Next meeting: (TBC) Tuesday 18 November.

The meeting closed.
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